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0 [0 On the basis of rapid growth of China’ seconomy from 2007 to 2008, China’ s refractory material
industry remains a good trend growth, and various economic indexes hit new high record and achieve
good operation effect. According to the statistics of 1630 refractory material enterprises in 30 provinces,
municipalities and autonomous regions in China, the major economic indexes such as outputs, sales

revenues and profits all witness a dramatic growth, but the growing amplitudes are reduced.

O O The rapid development of China’ s economy and the drives of metallurgy and building materials
industries provide a huge development space, which endows the industrial life cycle of China’ s
refractory material industry with a growing trend; currently, the manufacturing industry of China’ s
refractory material products is in an period of expansion, and in the future several years, the market
demands of China’ s refractory material will stay in a comparatively high level, which will continue keep

a good trend growth for this industry.

O O This report describe the operation environments of the manufacturing industry of refractory
material products, and lays stress on researching and forecasting the development of the downstream
industry and long term and short term trends of the demand change of the manufacturing industry of
refractory material products; Aiming at the opportunity and threat which the current industry confronts
with, the investment and stratagic advices on the development of refractory material industry are raised.
This report helps refractory material enterprises exactly grasp the development tendency, correctly
formulate enterprise competition stratagies and investment stratagies through thorough contents, detailed
and accurate data and visual figures; our major sources are such authoritative professional Institutes as
China’ s National Bureau of Statistics, National Information Center and General Administration of
Customs, and the fieldwork of our center. This report integrates the data resources and expert resources
of lots of authoritative institutes, abstracts the precise and appropriate and valuable advices from lots of
data, combines the environment of the industry, researches and analyzes many points of view from
theory to practice and from macroscopic view to microcosmic view; the conclusion and viewpoint strives
to reach the unification of foresight, practicability and feasibility. It is an elaborate report by the expert

group with one year of time on the market research and data collection.



O O Itis one of important decision-making bases for the relavant investment companies and government
departments in exactly grasping the industry development trend and discerning the competition situation
in the industry, evading the operation and investment risk, working out correct competition and

investment risks, and investment stratagem decisions, which has the important reference value!
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